
IT’S NEVER BEEN
MORE IMPORTANT 
TO UNDERSTAND 
THE “BUYING” BRAIN

Feelings & Emotions
Trust: Become Familiar (6x)
The Brain Sees in Pictures
The Power of Eyes & Faces
The Fat F Design Technique  

NeuroMarketing for eMail, Web, Social

Masterclass Cheatsheet
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DECISION
95%

EMOTION

5% LOGICAL
BENEFITS 
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FEELINGS & EMOTIONS

In traditional marketing, 
by speaking only to the 
logical brain we are losing 
95% of our sales power

…what does my message feel like?



TRUST

□ colour blue

□ LARGE pictures

Trust cues 

□ women

□ scenes of nature

□ become familiar... a mental process

1. That idea is new

4. That idea feels right 

6. That idea is for me

2. That idea I’ve seen before

3. That idea is familiar

stranger 

Seduction is a process... 

Repeat x 6 times
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5. That idea feels good & true 
□ certainty and proof
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THE BRAIN SEES IN PICTURES

90% of information processed by the brain is visual

Tell your brand story in pictures…

From this… to this…
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THE POWER OF EYES & FACES

“People look at eyes and 
faces before their eyes 
go anywhere else…” 
# Neuroeconomics: Eyes, Brain, Business 11 Feb 2013, Christine Looser

From this… to this…
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THE FAT F DESIGN TECHNIQUE

Eye Tracking Studies: The FAT F

Contact button 

Most important message Persona
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Colleen Backstrom 
Kaleidoscope NeuroMarketing for eMail, Web, Social

colleen@neuromasterclasses.com (specific questions)
kscope.co.za (masterclasses and learning library) 

All the best…
be consistent, be excellent 
and your clients will find you

Our Neuro School
This is one of a series of masterclasses we have 
available to continue your Neuro learning journey…

mailto:colleen@neuromasterclasses.com
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